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Healthy Stadia’s Against the Odds charter aims to build a movement towards phasing out
gambling sponsorship in sport to limit exposure to potentially harmful advertising. The

campaign is working with all levels of the sporting pyramid, to prevent and reduce
gambling-related harms.

By joining the movement and pledging our support to Against the Odds Charter, we
recognise the leadership role we can play in our community to raise awareness of and
protect individuals from experiencing gambling harms.

We accept a shared responsibility for advocating for change and we will endeavour to
actively de-normalise gambling sponsorship and advertising in sport through our
commitment to this Charter.

Club / organisation:

Club / organisation representative:
Position / responsibility:

Date:

Signature:



Understanding the charter

The Against the Odds charter is splitinto five sections. Each section serves a specific purpose from discouraging
financial relationships between clubs and gambling operators, to ensuring participations on community sports
programmes are protected from harms.

The commitments are also splitinto pledges that are within the control of a club or organisation, within the sphere of
influence of a club or organisation, and finally pledges that may require clubs or organisations to adapt. These are
further defined in the table below.

Control

Influence

Adapt

These commitments, and any associated actions, relate to issues that a club or organisation
can directly control. For example, a club can decide whether to have a direct commercial
relationship with a gambling operator.

These commitments, and any associated actions, relate to issues that a club or organisation
cannot directly control, but can influence. For example, a club may wish to discuss the issue
of gambling sponsorship with their national governing body.

These commitments, and associated actions, relate to issues that cannot be easily
controlled or influenced by organisations. However, this is not a passive acceptance of the
status quo, but rather a pledge to consider how best to adapt and respond to these
conditions so that they may be influenced in the future.



1.1

1.2

1.3

1.4

2.1

Disrupting gambling in sport
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We will not partner or receive sponsorship or advertising revenue or in-
kind support directly from gambling operators [1] including gambling
venues. This includes affiliate* programmes.

We will not display any materials that directly or indirectly promote
gambling operators or gambling products online or offline. ** [2]
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We agree that sporting environments should be free from gambling

sponsorship and advertising, and we will engage key decision makers, J
such as national and regional sporting bodies and local government, in

discussions that work towards this goal.

We will develop and implement a gambling policy that seeks to address J
gambling harm.

* An affiliate encourages people to bet with a certain company and in return is paid a percentage of the
money the gambler loses.

** Where a sports club is a member of a league structure or national governing body, or is participating
in a discrete knock-out competition, that is partnered with a gambling operator that mandates specific
advertising as part of that membership, the advertising will be deemed exempt on grounds that the club
cannot reasonably participate without it.

Existing sponsorship and

advertising arrangements

Influence

We acknowledge that we are uniquely placed within our community to play
a leadership role in addressing gambling harms; therefore, we will:

+ declare any existing relationships with gambling operators and the
length of time remaining on any deals and decline any offer of renewal. J

 decline any new sponsorship or advertising deals with gambling
operators.

+ refuse any offer of in-kind support or uncontracted or supernumerary
corporate social responsibility activity with immediate effect.

[1] Examples of gambling operators include betting operators (traditional and online/remote/land-based), arcades, casinos, gaming machines and software, and
racing industry organisations. These can be UK-based or operating from overseas.

[2] Where a Community Sports Organisation (CSO) is associated with a parent club with a gambling sponsor, they are encouraged to operate under the CSO Best
Practice Guidance.
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We recognise that membership of a league structure, national governing
body or participation in knock-out competitions may include contractual
obligations to promote gambling sponsors.

Our business model is unfortunately reliant on these memberships and
therefore we will reluctantly fulfil and disclose our contractual obligations
where necessary. However, we will make the case to said body to also
pledge support to the Against the Odds charter and dissociate themselves
with the gambling sponsor(s) on public health grounds.

A healthy and safe sporting environment

We will support and raise awareness of gambling harms on our premises,
at our events including sporting fixtures, and through our social media
channels.

We will commit to learning more about gambling harms and undertake
relevant CPD where appropriate to educate and build capacity in our staff.

We will support our community by signposting to education sessions and
information about the risks of gambling.

We will actively deter anyone under 18 years of age from participating in
any form of gambling.

We will upgrade our safeguarding policy to ensure that if any player,
member of non-playing staff or volunteer has concerns about their own or
someone else’s gambling, they will receive timely advice and can access
appropriate support services.

We will ensure that any club mascot does not wear any item of clothing,
including match shirts, that features a gambling brand with immediate
effect.
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Safe fundraising, functions and prizes
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Where young people under 18 years of age are present, our social and
4.1 fundraising activities will not include any forms of gambling (excluding
raffles, community lotteries [4] and bingo).

We will commit to reviewing entry fees for any raffles and community

4.2 lotteries to minimise potential harms [5].

All profits generated by lotteries and other fundraising activities will support
4.3 the day-to-day operations of a nominated community sports organisation
(CSO0), with non-profit status.

4.4 We will not provide gambling incentives as player awards or prizes.

Our events will be held in venues that align with our organisation gambling

4.5 policy.
If we own and/or operate arcades, casinos, or electronic gaming machines,
4.6 or any other gambling or betting facilities, we will commit to their removal
) by the end of the current season and review their place on our premisesin
the interim.
4.7 We will otherwise follow the law and guidance set out by the Gambling
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Commission [6, 7].

Community sports organisations
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We will commit to consulting with fans of our club and/or participants on
5.1 our programmes on their views concerning gambling sponsorship and
advertising in sport.

We will use any data collected to engage with the commercial department
5.2 of our parent club to raise awareness of our fans’ perspectives on gambling
sponsorship and advertising in sport.

We will also support and promote activities to raise awareness of the
5.3 impact of gambling sponsorship and advertising on public health and
wellbeing.
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[4] Other lottery products such as scratchcards are not exempt from this measure

[5] We will refer to the CSO Best Practice Guidance when reviewing entry fees to any community-lottery, raffle, or bingo we operate.
s [6] Gambling Commission - Lotteries: https://www.gamblingcommission.gov.uk/licensees-and-businesses/sectors/sector/lotteries

[7] Gambling Commission - Bingo: https://www.gamblingcommission.gov.uk/licensees-and-businesses/sectors/sector/bingo



https://www.gamblingcommission.gov.uk/licensees-and-businesses/sectors/sector/lotteries
https://www.gamblingcommission.gov.uk/licensees-and-businesses/sectors/sector/bingo

Our partners

The Against the Odds campaign has only be made possible
through the support of our dedicated strategic partners:

GMCA == .. GREATERSPORT
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Funding

The development of this charters has been funded by Greater Manchester Combined Authority (GMCA) to prevent and
reduce gambling related harms across the region.

GMCA are working together with partners across Greater Manchester to raise awareness of gambling related harms
and provide supportto residents. For more information, visit the GMCA website.



https://www.greatermanchester-ca.gov.uk/what-we-do/health/gambling/
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Join the movement and say no
to gambling sponsorship

To learn more about the
campaign, please visit:

www.againsttheodds.org.uk
Or follow us on Twitter:

@we_are_AtO



